











ARTISTS/STUDIOS 

Alben+Faris, Aug., p. 84 

Allen, Peter, Oct., p. 58 

Anderson, Charles Spencer, June, p. 60 and p. 90 
Angeli, Primo, June, p. 108; Dec., p. 64 
Antista Fairclough Design, Dec., p. 88 
Arnoldi, Per, April, p. 32 

Ashworth, Sam, June, p. 42 

Beach, Lou, Dec., p. 180 

Bierut, Michael, June, p. 60 

Bohr, Amy, Feb., p. 98 

Boyd, Steve, Feb., p. 102 

Brainstorm, Dec., p. 120 

Carbone Smolan, June, p. 60 

Cato, Ken, June, p. 54 

Chermayeff, Ivan, Aug., p. 117 
Chwast, Seymour, June, p. 60; Aug., p. 113 
Ciavarra Design, Feb., p. 22 

Cloud and Gehshan, Aug,, p. 106 
Communication Arts, Aug., p. 106 
Copeland Hirthler/Murrell, June, p. 108 
Cronan, Michael, June, p. 90 

D. Betz Design, Dec., p. 161 

Davis, Paul, Aug., p. 116 

Deck, Barry, Feb., p. 68 

DI Group, The, Aug,, p. 84 
Discovery Design Group, Aug., p. 66 
Douglas Oliver Design, Dec., p. 136 
DreamLight, June, p. 122 

Drenttel Doyle Partners, June, p. 50 
Favermann Design, June, p. 108 

Fili, Louise, Aug., p. 114 

Fitch, Dec., p. 104 

Fleishman, Michael, Dec., p. 163 
Gilzow, Susan, Oct., p. 102 

Glaser, Milton, Aug,, p. 115 
Graffito/Active8, Dec., p. 96 

Harper, David, April, p. 24 

Heller, Steven, June, p. 60 
Hellerstein, Stephen, Oct., p. 79 
Hensley, Randall, Aug., p. 72 
Herrainco, Dec., p. 80 

Hess Design, June, p. 42 

Hicks, Mike, Feb., p. 80 

Higashi Glaser, June, p. 90 

Hoefig, Nancy, Oct., p. 58 

Hoefler, Jonathan, Feb., p. 68 

L-NET Multimedia, Aug,, p. 84 
Johnson, Alicia, Oct., p. 92 

Johnson, Chuck, Oct., p. 67 

Jones Worley Design, June, p. 108 
Kauck Photography, Aug., p. 94 
Keiler & Co., April, p. 24 

Ken Hansen Imaging, Aug., p. 94 
Koester, Ken, Oct., p. 67 

Legge, Timothy, April, p. 14 
Lehman Millet, April, p. 24 

Lorenc, Jan, Aug., p. 100 
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Magleby, McRay, Oct., p. 147 
Malcolm Grear Designers, June, p. 108 
Martin Interactive, Aug., p. 84 
McCoy, Katherine, April, p. 146 
McDonald, Jock, Oct., p. 42 
Mednick Group, The, Aug,, p. 
MetaDesign West, Aug., p. 60 
(metal), June, p. 90 

Miho, James, June, p. 60 

Morla, Jennifer, Aug., p. 113 

O&J Design, Aug,, p. 22 

Oliver, Vaughan, Feb., p. 70 

Peek, Scott, Oct., p. 126 

Pilgrim New Media, Feb., p. 124 
Pinkhaus Design, Feb., p. 108 
Pirtle, Woody, Aug,, p. 117 
Puccinelli, Keith, Oct., p. 84 | 
Rand, Paul, Aug,, p. 115 

Randall, Brian, Feb., p. 124 

RGA Digital Studios, June, p. 26 
Richard Poulin Design Group, Aug, p. 106 
RTKL Assoc., Aug,., p. 106 

Satogata Vollmer, Dec., p. 160 
Sayles, John, Oct., p. 112 

Scher, Paula, Aug., p. 116 
Scorsone, Joe, Oct., p. 118 
Sedelmaier, J.J., Oct., p. 30 

Segura, Carlos, Feb., p. 84 

Shepard Quraeshi, June, p. 44 
Siebert, Lori, April, p. 46; June, p. 6 
Simons, Jilly, April, p. 46 
Skolos/Wedell, Dec., p. 159 
Spiekermann, Erik, Feb., p. 70; April, p. 46 
Stamats Communications, June, p. 42 
Stratford Design Assoc., Aug., p. 28 
Sussman, Deborah, June, p. 140 
Sussman/Prejza, Aug., p. 28 
Tharp, Rick, Feb., p. 114 

Titolo, Carl Nicholas, Feb., p. 96 
Trickett & Webb, Dec., p. 112 

Troll, Ray, Dec., p. 202 

Unger, Gerard, Feb.; p. 70 
Valentine Group, The, Dec., p. 128 
Valicenti, Rick, Feb., p. 62; June, p. 60 
Vanderbyl, Michael, Aug,, p. 114 
Victore, James, April, p. 48 
Viemeister, Read, April, p. 170 
Waters Design, Aug,, p. 78 
Werner, Sharon, Oct., p. 44 
Wolverton, Hal, Oct., p. 92 

Wright, Nanette, June, p. 102 
Yaccarino, Dan, Oct., p. 136 

Yaza, June, p. 90 


ADVERTISING 


International Design Competition Winners, 


April, p. 62 

Advertising Meets Cyberspace, April, p. 162 
JJ. Sedelmaier Productions Goes Wild With 
“Psycho Trainer,” Oct., p. 30 


BOOKS 

“The B Book,” Feb., p. 44 

“City Signs: Innovative Urban Graphics,” 
Feb., p. 59 

“The Cyberspace Lexicon: An Illustrated 
Dictionary of Terms from Multimedia to 
Virtual Reality,” Feb., p. 59 

“Dinner By Design,” June, p. 16 

“Jackets Required: An Illustrated History of 
American Book Jacket Design, 1920-1950,” 
June, p. 132 

“Restaurant and Food Graphics,” June, p. 132 
“Make Your Scanner a Great Design and 
Production Tool,” Aug,, p. 19 

“Advertising: Concept and Copy,” Aug,, p. 19 
“Who’s Who in Graphic Design,” Dec., p. 18 
“Design Essentials,” Dec., p. 192 

“Imaging Essentials,” Dec., p. 192 


BUSINESS 

Business Basics for Design Entrepreneurs, 
Aug., p. 36 

Slaying the Paper Tiger, Aug., p. 42 

Do You Have What It Takes to Start Your Own 
Business?, Dec., p. 8 

Blueprint Your Future With a Strong Business 
Plan, Dec., p. 40 

Pricing: Moving Beyond the Formula, 

Dec., p. 144 

A Balancing Act, Dec., p. 158 


Employees 

References: To Check Or To Chuck?, April, p. 22 
If You’ve Got the Book—Go By It, June, p. 38 
Tactful Approach to Troubling Topics, 

June, p. 39 

Firing From a Defensive Position, Aug., p. 43 


Location 

Choosing the Right Location, Feb., p. 32 
Don’t Lose Your Tax Break When You Move, 
Aug,, p. 43 


Regulations 

Sales Tax Update, Feb., p. 6 

You Can Still Deduct Your Home Office, 
April, p. 22 

Clinton Redefines Recycled, June, p. 32 

Don’t Lose Your Tax Break When You Move, 
Aug., p. 43 

Government Loans Don’t Begin and End With 
SBA, Dec., p. 46 

Sales Tax Update: Michigan May Trim Tax, 
Dec., p. 46 

A Retirement Plan All Your Own, Dec., p. 47 
New Zoning, Taxes May Be In Store for Home 
Studios, Dec., p. 47 


CLIENTS 
Can a Design Firm Find Happiness in Paradise?, 
Feb., p. 108 

Separate Prospects from Suspects, April, p. 23 
Selling Design With Words, April, p. 23 
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Dec., p. 46 
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New Zoning, Taxes May Be In Store for Home 
Studios, Dec., p. 47 


CLIENTS 
Can a Design Firm Find Happiness in Paradise?, 
Feb., p. 108 

Separate Prospects from Suspects, April, p. 23 
Selling Design With Words, April, p. 23 


Small Clients Aren’t Such Big Risks, June, p. 39 
A Design Team of Olympic Proportions, 
June, p. 108 


The Importance of Persistence: Never Take ‘No’ 


For an Answer, Aug,, p. 43 

The Other Portfolio Review, Dec., p. 47 
Finding Fresh Prospects, Dec., p. 46 
Getting Inside the Mind of the Client, 
Dec., p. 150 


COMPUTERS 

Color 

Decompress Your Tones, Feb., p. 42 
Yours Truly, Feb., p. 136 


Every Color Of the Rainbow... And Then Some, 


Feb., p. 137 
The Complete Comp, Aug,, p. 119 


Electronic Files 
May We Have the File, Please?, Feb., p. 42 
S.0.S. (Save Old Shots), Aug., p. 119 


Hardware 

Apple’s Newton: Productivity Booster in the 
Palm of Your Hand, Feb., p. 130 

What Should We Buy?, June, p. 118 

Taking Your Studio On the Road, June, p. 128 


Image Processing 

Computerized Clip Art, Feb., p. 136 

Joining the Digital Photography Revolution, 
Aug., p. 94 

Resolution Solution, Feb., p. 43 

Royalty-Free Stock Photos on CD-ROM, 

June, p. 84 

Size Matters, June, p. 115 


Monitors 
Color Monitors for Design Professionals, 
April, p. 154 


Multimedia 

Designing an Electronic Book, Feb., p. 124 
Bar Coding, April, p. 15 

Collegiate Corner, April, p. 14 

Animating Kodak’s Creation Station, 

June, p. 122 

Getting Interactive, Aug., p. 84 

Teaching How to Look, Aug,, p. 60 
Discovery Design Group: Taking Technology 
to the Limit, Aug,, p. 66 

Transforming The Wall Street Journal: Image 
Standards for a Digital World, Aug., p. 78 
Hi-Tech History, Dec., p. 22 

Art Jumps Off the Page, Dec., p. 180 
Multimedia Mavens, Dec., p. 192 


Online Issues 

Advertising Meets Cyberspace, April, p. 162 
Designing IBM’s World Wide Web Home Page, 
Aug,, p. 72 

Surfers’ Corner, Dec., p. 192 


Printers 

Color Printer for Recordable CDs, June, p. 136 
Color Printer, Aug,, p. 140 

Color Printers, June, p. 136 

Digital Image Printer, Aug,, p. 141 
Dual-Function Printer, June, p. 134 

The Complete Comp, Aug,, p. 119 
LargeFormat Inkjet Printer, Dec., p. 62 
Hi-Res Monochrome Printer, Dec., p. 63 


Scanners 

Umax PowerLook, Feb., p. 121 
Linotype-Hell SAPHIR, Dec., p. 60 

Nikon LS-1000 Super Coolscan, Dec., p. 61 


Software 

Photoshop Add-on For Great Effects, 

April, p. 158 

Painter Broadens Its Strokes, Aug., p. 124 
Brainstorming With Your Computer, Oct., p. 16 
FreeHand Flourishes With New Features and 
Many XTras, Dec., p. 184 


CONFERENCE REPORTS 
Seybold Boston 1995, Aug., p. 52 
1995 HOW Design Conference, Oct., p. 36 


CORPORATE IDENTITY 

Put Up Your Dukes, Feb., p. 12 

Look For the Red Tab, Feb., p. 14 

Surfer Stopper, Feb., p. 18 

Designing for Law Firms, Feb., p. 36 

Look of a Lifetime, June, p. 20 

Image For a New Generation, Aug, p. 14 

A Rockin’ Logo, Aug,, p. 20 

Discovery Design Group: Taking Technology to 
the Limit, Aug, p. 66 

Transforming The Wall Street Journal: Image 
Standards for a Digital World, Aug., p. 78 


CREATIVITY 
Garbage = Inspiration?, Feb., p. 114 
Brainstorming With Your Computer, Oct., p.16 


ENVIRONMENTAL GRAPHICS 
International Design Competition Winners, 
April, p. 67 


Materials 

Using Recycled Products To Give Your Office a 
New Look, Feb., p. 22 

Bargain-Basement Environmental Graphic 
Design, Aug., p. 100 


Profiles 

Going for the Gold, Feb., p. 102 

Drenttel Doyle Partners Navigates the EGD 
Frontier, June, p. 50 

Deborah Sussman: Mastering a Larger Image, 
June, p. 140 


Signage 
Out-ofthe-Ordinary Interior Sign Systems, 
Feb., p. 52 


Taking Off With Airport Signage, Aug,, p. 46 
Environmental Graphic Design the Second 
Time Around, Aug., p. 106 

Creating Signs for the Disabled That Go Beyond 
the Rules, Dec., p. 48 


ILLUSTRATION 

An Illustrator’s Influence, Feb., p. 96 

The Women’s Room, Feb., p. 138 
International Design Competition Winners, 
April, p. 47 

Self-Promotion Competition Winners, Oct., 
p. 136 


- Chwast Illustrations on CD-ROM, Dec., p. 60 


Big Fish, Dec., p. 202 


INTERNATIONAL 

To Per Arnoldi, Simplicity Is Key, April, p. 32 
This Australian Designer Meets the World 
Head-On, June, p. 54 

International Design 1995: Winners of the 
1995 HOW International Design Competition, 
April, p. 46 

‘Steiner the Designer’ Brings Sophistication to 
the Hong Kong Design Scene, Dec., p. 54 


LEGAL 
Flying Solo Doesn't Have to Be Legally 
Precarious, Dec., p. 32 


Copyright 

Whose Work Is It Anyway?, June, p. 24 

Stock Photography and Copyright Law in the 
Digital Age, June, p. 80 

Creating and Using Digital and Online Images, 
Aug., p. 44 


Regulations 

Sales Tax Update, Feb., p. 6 

Good Design Is For the Common Good, 

April, p. 6 

You Can Still Deduct Your Home Office, 
April, p. 22 

Clinton Redefines Recycled, June, p. 32 

Don’t Lose Your Tax Break When You Move, 
Aug,, p. 43 

Government Loans Don’t Begin and End With 
SBA, Dec., p. 46 

Sales Tax Update: Michigan May Trim Tax, 
Dec., p. 46 

A Retirement Plan All Your Own, Dec., p. 47 
New Zoning, Taxes May Be In Store for Home 
Studios, Dec., p. 47 


MAGAZINES 

In With the New, Feb., p. 6 

Redesigned At Your Request, Feb., p. 19 
Anatomy of a Redesign, June, p. 6 


MARKETS 

Designing for Law Firms, Feb., p. 36 
Health-Care Competition Gives Designers a 
Booster Shot, April, p. 24 
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Graphic Design in a Multicultural World, 
April, p. 146 

Emerging Market: Produce Packaging, 
June, p. 39 

Designing for Private Education Can Help You 
Make the Grade, June, p. 42 

Taking the Leap Into Product Design, 

June, p. 90 

Playing Ball in the Sports Marketing Arena, 
Aug,, p. 28 

Places of Worship, Places of Work, Dec., p. 36 


1995 INDEX 


Ui 


PACKAGING 

Nick at Night... and Day, April, p. 12 
International Design Competition Winners, 
April, p. 68 

Emerging Market: Produce Packaging, 

June, p. 39 


PAPER 

Environmental 

Recycling Redux, Feb., p. 43 

Clinton Redefines Recycled, June, p. 32 
Paper Doesn’t Always Grow On Trees, 
June, p. 68 

100% Postconsumer Paper, June, p. 134 
Mercedes-Benz Thinks Green, Aug, p. 16 


Printing 

Solving the Paper Puzzle, Feb., p. 90 
Going On Press, June, p. 102 

Paper Money, Aug,, p. 118 


Promotions 

Adventures in Paper, Feb., p. 12 

And Nothing But, April, p. 12 

Corporate Communication, June, p. 19 
Printing Elements, June, p. 20 

Paper Promotions In Retrospective, June, p. 60 
Something to Write Home About, Aug., p. 16 
Commercial Reprint Kit, Aug,, p. 19 

Mill Milestones, Oct., p. 156 


Resources 

Filter It Out, Feb., p. 136 

Paper Choices, June, p. 115 
Swatchbook Management Software, 
June, p. 134 

Chip Chart, June, p. 135 

Recycled Translucent Paper, Aug., p. 138 
Imaging/Writing Paper, Aug., p. 142 
Bond Paper, Aug., p. 142 

Paper Catalog, Dec., p. 60 

Custom Covers, Dec., p. 62 

Paper Woes, Dec., p. 178 


PHOTOGRAPHY 

“The B Book,” Feb., p. 44 

Stock Photography and Copyright Law in the 
Digital Age, June, p. 80 

Royalty-Free Stock Photos on CD-ROM, 

June, p. 84 

Silhouette Secret, June, p. 114 
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Stock Catalog, June, p. 134 

Sharpening Your Image, Aug., p. 20 

Creating and Using Digital and Online Images, 
Aug,, p. 44 

Joining the Digital Photography Revolution, 
Aug., p. 94 

SelfPromotion Competition Winners, 

Oct., p. 79 

Stock Catalog, Dec., p. 61 

Cool Stock, Dec., p. 190 


POSTERS 

A Shot in the Dark, Feb., p. 16 

International Design Competition Winners, 
April, p. 50 

Omnipotent Oscar, June, p. 16 

Save the World Posters, Aug., p. 112 

Extreme Design, Oct., p. 147 

Self-Promotion Competition Winners, 

Oct., p. 148 


PRINTING 

Color 

Yours Truly, Feb., p. 136 

Picture This, June, p. 114 

See Spot Color, June, p. 115 

Make Your Silvers Shine, Aug,, p. 119 
Silver Bombs, Aug., p. 119 

Proof the Big Picture, Dec., p. 179 


Technical Issues 

Going On Press, June, p. 102 

1 Want It and I Want It Now, Dec., p. 178 
Overprint Issues, Dec., p. 179 


PRO BONO 

Batting 1.000, April, p. 16 

New York, New York, April, p. 20 
Dinner Anyone? June, p. 16 

Crafty Ideas, June, p. 17 

Nourishment by Design, June, p. 19 
Bookish Bent, Aug., p. 14 
Bargain-Basement Environmental Graphic 
Design, Aug., p. 100 

Save the World Posters, Aug., p. 112 
The Zen of Self-Promotion, Oct., p. 92 
SelfPromotion Competition Winners, 
Oct., p. 43 

What is Design? Dec., p. 16 

Make a Break For It, Dec., p. 20 


PRODUCTION 
Delving Into the Issues, Dec., p. 24 
Engrave a Lasting Impression, Dec., p. 172 


Photos 

Something for Nothing, Feb., p. 14 

When Nature Calls..., Feb., p. 136 
Royalty-Free Stock Photos on CD-ROM, June, 
p. 84 

Silhouette Secret, June, p. 114 

Sharpening Your Image, Aug,, p. 20 

A Kodak Moment, Dec., p. 18 


Johnny Doesn’t Test Well, Dec., p. 178 
Imaging Sciences, Dec., p. 192 


Separations 

When You Trap Yourself, Feb., p. 43 
To Trap Or Not To Trap?, Aug,, p. 118 
S.O.S. (Save Old Shots), Aug., p. 119 


QUALITY 
Total Quality Management for Designers, 
Dec., p. 154 


SELF-PROMOTION 

Where To Set Your Sites, April, p. 23 

Selling Design With Words, April, p. 23 

Secret Sources for Mailing Lists, June, p. 38 

Two Simple Ways to Make Your Mailings More 
Effective, Aug., p. 42 

Get Rich (Information) Quick, Aug,, p. 42 

The Importance of Persistence: Never Take ‘No’ 
For an Answer, Aug., p. 43 

Sticky Issues, Aug,, p. 118 

Don’t Be Your Own Best Kept Secret, Oct., p. 152 
After the Mailing: Tracking Your Self- 
Promotion Efforts, Oct., p. 8 

SelfPromotion 1995: Winners of the 1995 HOW 
Self-Promotion Competition, Oct., p. 41 
A Promotion of Many Hats, Dec., p. 22 


THEORY 

Good Design is for the Common Good, 
April, p.6 

Designing For the Environment, June, p. 74 
Living in a Digital World, Aug,, p. 8 

Design in the Age of Digital Reproduction, 
Aug., p. 54 

A Conversation With Mikey, Aug, p. 134 
Designing WOW, Oct., p. 4 


TYPOGRAPHY 

New Fonts 

Barred For Life, Feb., p. 137 
Fancy Type, Feb., p. 136 
Fonts, June, p. 134 

Artistic Fonts, Dec., p. 62 


Issues 
Rag Picks, Feb., p. 42 
The Typeface Minefield, Feb., p. 80 


Profiles 

A Type Trio, Feb., p. 70 

Quenching a Type Craving, Feb., p. 62 
Typography in Context, Feb., p. 84 


Type Delivery 
Electronic Typeface Delivery, Feb., p. 76 


WORKSPACES 

Using Recycled Products To Give Your Office a 
New Look, Feb., p. 22 

Bicoastal Design Firm Develops the Office of 
the Future, June, p. 26 











O&J Design: A Workspace Designed For 
Growth, Aug,, p. 22 

Wages Design: Slipping Into Something More 
Comfortable, Dec., p. 26 


FEBRUARY 
TYPOGRAPHY 
Cover Design: Mark Rattin 


FEATURES 

Quenching a Type Craving, p. 62 
A Type Trio, p. 70 

Electronic Typeface Delivery, p. 76 
The Typeface Minefield, p. 80 
Typography in Context, p. 84 
Solving the Paper Puzzle, p. 90 

An Illustrator’s Influence, p. 96 
Going for the Gold, p. 102 

Can a Design Firm find Happiness 
in Paradise?, p. 108 

Garbage = Inspiration?, p. 114 


COLUMNS 
KEYLINES: In With the New/Sales Tax Update, 
p.6 


SPECS: 

Put Up Your Dukes, p. 12 
Adventures in Paper, p. 12 
Something for Nothing, p. 14 
Look For the Red Tab, p. 14 

A Shot in the Dark, p. 16 
Magnetic Charm, p. 18 

Surfer Stopper, p. 18 

Redesigned At Your Request, p. 19 
From Russia With Love, p. 19 


WORKSPACE: Using Recycled Products To Give 
Your Office a New Look, p. 22 


BOTTOMLINE: Choosing the Right Location, 
p. 32 


MARKETPLACE: Designing for Law Firms, p. 36 


TECH TIPS: 

Decompress Your Tones, p. 42 

Rag Picks, p. 42 

May We Have the File, Please?, p. 42 
Resolution Solution, p. 43 
Recycling Redux, p. 43 

When You Trap Yourself, p. 43 


PRODUCTION: “The B Book,” p. 44 


EGD: Out-of-the-Ordinary Interior Sign systems, 
p.52 


BOOKS: 

“City Signs: Innovative Urban Graphics,” p. 59 
“The Cyberspace Lexicon: An Illustrated 
Dictionary of Terms from Multimedia to 
Virtual Reality,” p. 59 


ET&T: The Best Tools of 1994, p. 118 

HSC Live Picture, p. 119 

Adobe Photoshop 3.0, p. 119 

HSC KPT Bryce 1.0, p. 119 

Apple QuickTime VR, p. 119 

Apple Power Macintosh line: 6100, 7100 and 
8100, p. 119 

Apple Media Kit 1.1, p. 120 

Adobe Acrobat 2.0, p. 120 

Adobe Illustrator 5.5, p. 120 

Aldus FreeHand 4.0b, p. 120 

Global Village OneWorld Fax Server, p. 120 
Sermax SIMM Stack, p. 120 

Umax PowerLook, p. 121 

LightSource Colortron, p. 121 

Adobe Systems, p. 121 

HSC Software, p. 121 


APPLICATIONS: Designing an Electronic Book, 
p. 124 


SOFTWARE REVIEW: Apple’s Newton, p. 130 
PRODUCT PICKS: p. 136 
SIGN OFF: The Women’s Room, p. 138 


APRIL 
INTERNATIONAL DESIGN ANNUAL 
Cover Design: Siebert Design Assoc. 


Best of Show 
James Victore, p. 48 


Winning Entries 

Posters, p. 50 

Covers/Jackets, p. 60 
Advertising, p. 62 
Environmental Graphics, p. 67 
Packaging, p. 68 

Editorial, p. 78 
Illustration/Photography, p. 82 
Wearables, p. 90 

Seasonal, p. 93 

Business Collateral, p. 96 
Invitations, p. 128 
Letterhead/Logos, p. 134 
Students, p. 138 
Miscellaneous, p. 141 


FEATURES 

Graphic Design in a Multicultural World, p. 146 
1995 HOW Design Conference, p. 152 

Color Monitors for Design Professionals, p. 154 


COLUMNS 
KEYLINES: Good Design Is For the Common 
Good, p. 6 


SPECS: 

And Nothing But, p. 12 

Nick at Night... and Day, p. 12 
Collegiate Corner, p. 14 

Bar Coding, p. 15 

Batting 1.000, p. 16 

New York, New York, p. 20 


BUSINESS TIPS: 

You Can Still Deduct Your Home Office, p. 22 
References: To Check Or To Chuck?, p. 22 
Selling Design With Words, p. 23 

Where To Set Your Sites, p. 23 

Separate Prospects from Suspects, p. 23 


MARKETPLACE: Health-Care Competition Gives 
Designers a Booster Shot, p. 24 


INTERNATIONAL: To Per Arnoldi, Simplicity Is 
Key, p. 32 


SOFTWARE REVIEW: Specular Collage 2.0.1, 
p. 158 


ET&T: Advertising Meets Cyberspace, p. 162 
SIGN OFF: Travels With Read Viemeister, p. 170 


JUNE 
PAPER’S EXPANDING PALETTE 
Cover Design: Paul Davis 


FEATURES 

Paper Promotions In Retrospective, p. 60 
Paper Doesn’t Always Grow On Trees, p. 68 
Designing For the Environment, p. 74 

Stock Photography and Copyright Law in the 
Digital Age, p. 80 

Royalty-Free Stock Photos on CD-ROM, p. 84 
Taking the Leap Into Product Design, p. 90 
Going On Press, p. 102 

A Design Team of Olympic Proportions, p. 108 


COLUMNS 
KEYLINES: Anatomy of a Redesign, p. 6 


BY DESIGN: 

Omnipotent Oscar, p. 16 

Dinner Anyone?, p. 16 

And The Winner Is, p. 16 

Crafty !deas, p. 17 

Corporate Communication, p. 19 
Nourishment by Design, p. 19 
Look of a Lifetime, p. 20 

Printing Elements, p. 20 
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LEGAL EASE: Whose Work Is It Anyway?, p. 24 


WORKSPACE: Bicoastal Design Firm Develops 
the Office of the Future, p. 26 


INDUSTRY ISSUES: Clinton Redefines Recycled, 


p. 32 


BUSINESS TIPS: 

If You've Got the Book—Go By It, p. 38 
Secret Sources for Mailing Lists, p. 38 
Tactful Approach to Troubling Topics, p. 39 
Small Clients Aren’t Such Big Risks, p. 39 
Emerging Market: Produce Packaging, p. 39 


MARKETPLACE: Designing for Private 
Education Can Help You Make the Grade, p. 42 


EGD: Drenttel Doyle Partners Navigates the 
EGD Frontier, p. 50 


INTERNATIONAL: This Australian Designer 
Meets the World Head-On, p. 54 


TECH TIPS: 

Silhouette Secret, p. 114 
Picture This, p. 114 

See Spot Color, p. 115 
Miss Spellings, p. 115 
Paper Choices, p. 115 
Size Matters, p. 115 
ZAP! It’s Gonel, p. 115 


ET&T: 1995: A Banner Year for Technology, 
p. 116 

New Bus for Power Macs, p. 116 
PowerPC/jci, p. 117 

Textures to Go, p. 117 

Fauve Opens Big, p. 117 

What Should We Buy?, p. 118 

Live Pix Redux, p. 120 

Three’s Company, p. 120 


APPLICATIONS: Animating Kodak’s Creation 
Station, p. 122 


HARDWARE REVIEW: Taking Your Studio On 
the Road, p. 128 

Apple PowerBook 540c, p. 128 

IBM ThinkPad 755CE, p. 128 

IBM ThinkPad 360CS, p. 128 


BOOKS: 

“Restaurant and Food Graphics,” p. 132 
“Jackets Required: An Illustrated History of 
American Book Jacket Design, 1920-1950,” 
p. 132 


PRODUCT PICKS: p. 134 


SIGN OFF: Deborah Sussman: Mastering a 
Larger Image, p. 140 
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AUGUST 
DIGITAL DESIGN ANNUAL 
Cover Design: Louis Fishauf 


FEATURES 

Teaching How to Look, p. 60 

Discovery Design Group: Taking Technology to 
the Limit, p. 66 

Designing IBM’s World Wide Web Home Page, 
p. 72 

Transforming The Wall Street Journal: Image 
Standards for a Digital World, p. 78 

Getting Interactive, p. 84 

Joining the Digital Photography Revolution, 
p. 94 

Bargain-Basement Environmental Graphic 
Design, p. 100 

Environmental Graphic Design the Second 
Time Around, p. 106 

Save the World Posters, p. 112 


COLUMNS 
KEYLINES: Living in a Digital World, p. 8 


BY DESIGN: 

Bookish Bent, p. 14 

Image For a New Generation, p. 14 
Mercedes-Benz Thinks Green, p. 16 
Something to Write Home About, p. 16 
Earth Friendly, p. 18 

“Suffrage Rights” Product Line, p. 18 
What’s New In Books, p. 19 
Commercial Reprint Kit, p. 19 

A Rockin’ Logo, p. 20 

Sharpening Your Image, p. 20 


WORKSPACE: O&] Design: A Workspace 
Designed For Growth, p. 22 


MARKETPLACE: Playing Ball in the Sports 
Market Arena, p. 28 


BOTTOMLINE: Business Basics for Design 
Entrepreneurs, p. 36 


BUSINESS TIPS: 

Slaying the Paper Tiger, p. 42 

Two Simple Ways to Make Your Mailings More 
Effective, p. 42 

Get Rich (Information) Quick, p. 42 

Firing From a Defensive Position, p. 43 

Don’t Lose Your Tax Break When You Move, 

p. 43 

The Importance of Persistence: Never Take ‘No’ 
For an Answer, p. 43 


LEGAL EASE: Creating and Using Digital and 
Online Images, p. 44 


EGD: Taking Off With Airport Signage, p. 46 


CONFERENCE REPORT: Seybold Boston 1995, 
p.52 


INDUSTRY ISSUES: Design in the Age of Digital 
Reproduction, p. 54 


TECH TIPS: 

Paper Money, p. 118 

Sticky Issues, p. 118 

To Trap Or Not To Trap?, p. 118 
The Complete Comp, p. 119 
S.0.S. (Save Old Shots), p. 119 
Make Your Silvers Shine, p. 119 
Silver Bombs, p. 119 


SOFTWARE REVIEW: Painter Broadens Its 
Strokes, p. 124 


ET&T: A Conversation With Mikey, p. 134 
PRODUCT PICKS: p. 138 


OCTOBER 
SELF-PROMOTION ANNUAL 
Cover Design: Jock McDonald 


Best of Show 
Jock McDonald, p. 42 


Winning Entries 
Brochures/Mailers/Collateral, p. 44 
Corporate Identity/Client Image, p. 58 
Stationery/Business Forms/Logos, p. 67 
Photographers’ Promotions, p. 79 
Invitations/Announcements, p. 84 
Pro Bono/Charity, p. 92 

Seasonal, p. 102 

3D Objects, p. 112 

Students’ Work, p. 118 

Wearables, p. 126 

Illustrators’ Promotions, p. 136 
Posters, p. 147 


FEATURES 
Don’t Be Your Own Best-Kept Secret, p. 152 
Mill Milestones, p. 156 


COLUMNS 
KEYLINES: Designing WOW, p. 4 


BOTTOMLINE: After the Mailing: Tracking Your 
Self-Promotion Efforts, p. 8 


SOFTWARE REVIEW: Brainstorming With Your 
Computer, p. 16 

IdeaFisher, p. 16 

Inspiration, p. 16 


APPLICATIONS: J.J. Sedelmaier Productions 
Goes Wild With “Psycho Trainer,” p. 30 








CONFERENCE REPORT: 1995 Minneapolis 
HOW Conference, p. 36 


DECEMBER 
BUSINESS ANNUAL 
Cover Design: Profiled firms 


FEATURES 

Primo Angeli Inc., p. 64 

Shepard Quraeshi Assoc., p. 72 

Herrainco Design Assoc., p. 80 

Antista Fairclough Design, p. 88 
Graffito/Actives, p. 96 

Fitch Inc., p. 104 

Trickett & Webb Ltd., p. 112 

Brainstorm, p. 120 

The Valentine Group, p. 128 

Douglas Oliver Design Office, p. 136 
Pricing: Moving Beyond the Formula, p. 144 
Getting Inside the Mind of the Client, p. 150 
Total Quality Management for Designers, 
p. 154 

A Balancing Act, p. 158 

1996 Competition Schedule, p. 164 

1996 Conference Schedule, p. 168 


COLUMNS 
KEYLINES: Do You Have What It Takes to Start 
Your Own Business?, p. 8 


BY DESIGN: 

What is Design?, p. 16 

Getting the Message Across, p. 16 
Snowboarding Is All the Rage, p. 18 
What’s New in Books, p. 18 

A Kodak Moment, p. 18 

A Giant Swipe File, p. 18 

Seeing the Big Apple, p. 19 

The Changing Face of the Media, p. 19 
Make a Break For It, p. 20 

Annual Report Trends, p. 20 
Hi-Tech History, p. 22 

A Promotion of Many Hats, p. 22 
Delving Into the Issues, p. 24 
Spanning the Globe, p. 24 


WORKSPACE: Wages Design: Slipping Into 
Something More Comfortable, p. 26 


LEGAL EASE: Flying Solo Doesn't Have to Be 
Legally Precarious, p. 32 


MARKETPLACE: Places of Worship, Places of 
Work, p. 36 


BOTTOMLINE: Blueprint Your Future With a 
Strong Business Plan, p. 40 


BUSINESS TIPS: 
Finding Fresh Prospects, p. 46 


Government Loans Don’t Begin and End With 


SBA, p. 46 


Sales Tax Update: Michigan May Trim Tax, 

p. 46 

A Retirement Plan All Your Own, p. 47 

New Zoning, Taxes May Be In Store for Home 
Studios, p. 47 

The Other Portfolio Review, p. 47 


EGD: Creating Signs for the Disabled That Go 
Beyond the Rules, p. 48 


INTERNATIONAL: ‘Steiner the Designer’ 
Brings Sophistication to the Hong Kong 
Design Scene, p. 54 


PRODUCT PICKS: p. 60 


PRODUCTION: Engrave a Lasting Impression, 
p. 172 


TECH TIPS: 

Paper Woes, p. 178 

I Want It and I Want It Now, p. 178 
Johnny Doesn’t Test Well, p. 178 
Bidding Free Zone, p. 179 

Scaling Quark, p. 179 

Overprint Options, p. 179 

Proof the Big Picture, p. 179 


APPLICATIONS: Art Jumps Off the Page, p. 180 


SOFTWARE REVIEW: FreeHand Flourishes 
with New Features and Many Xtras, p. 184 


ET&T: Toys, Toys, Toys, p. 190 

KPT Power Photos, p. 190 

CMCD Collection, p. 190 

Design Elements—A Digital Reference, p. 190 
Adobe PageMaker 6.0, p. 191 

Macromedia FreeHand 5.0, p. 191 

Adobe Screen Ready, p. 192 

S.H. Pierce Flipbook, p. 192 

KPT Convolver, p. 192 

Pantone Color Drive, p. 192 

Tektronix 480x, p. 192 

Design Essentials and Imaging Essentials, p. 192 
Netscape 1.1N, p. 192 

Web Weaver 3.0, p. 192 


SIGN OFF: Big Fish, p. 202 





GET 
BIG-BUDGET 
EFFECTS AT 
LOW-BUDGET 
COSTS! 


CREATING 
GREAT 
DESIGNS 


LIMITED 
BUDGET 


roduce high-impact, low-budget 
designs with the tricks and tech- 
niques demonstrated in these 
exciting visuals. You'll examine the price- 
less principles of excellent design, then 
learn how to: 
* create impact using one or two colors 
* utilize typography, photography, boxes, 
tules and screens, to add punch to a 
design 
¢ get high mileage from low-cost visuals 
— using public-domain images or 
creating your own illustrations 
* save time and money on printing, 
production and binding 
* and more 


Whether your budget is a buck-ninety- 
eight or a bazillion dollars, you can’t 
afford to pass this book up! 
30711/$28.99/128 pages 





30 DAY MONEY-BACK GUARANTEE! 


| YES! Please send me copy(ies) of 
| Creating Great Designs on a Limited 
| Budget (#30711) for $28.99 each. 


| Add $3.50 postage and handling. Ohio residents 
| add 5.5% sales tax. Payment must accompany 
! order. 


VISA/MASTERCARD ORDERS 
CALL TOLL-FREE 1-800-289-0963 


_) Payment enclosed $ (or) 
Charge my _] Visa 1] MasterCard Exp.Date 
Acct. # 





Signature 





Name 





Address 
City 
State 


4 Allow 30 days for delivery. 
'\' Send to: North Light Books 
1507 Dana Avenue ¢ Cincinnati, Ohio 45207 











DECEMBER 1995 Jaan 








